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Abstract  
 
This research paper tried to shed light on the importance of social 
responsibility in working environments, and to define some of the basic 
concepts for social performance, as wells as attempting to design and 
implement an accounting framework that supports the Jordanian hotels 
sector, to enable the measurement of the social costs by implementing  
it on some companies in this sectors represented by hotels, in order to 
get to the results of the accounting programs of these hotels, in a way 
that aims to produce accounting information that shows the new roles 
of the accounting programs.  This aims to determine and measure the 
extent of the effect of the leisure on the community, and showing social 
goals of the hotels through focusing on the reports and spreadsheets of 
the hotels. 
The research report concluded that the social costs and social 
responsibility are very important issues to the Jordanian hotel sector, 
and the costs are directly related to the income of these hotels.  The 
report also concluded that the social costs can be measured for 
employees, customers, communities and the environment, and can be 
shown in a cost analysis in a very clear and precise way.  In addition 
these costs can be measured in different ways and though special 
equations that are unique to hotels even though there are many 
difficulties and obstacles to do this because of the many variables 
associated to it. 
 The Jordanian hotels are in agreement in the conservation of the 
environment and bearing the responsibility of this based on specific 
guidelines.  The study also showed that the framework constructed to 
measure the costs can be modified to accommodate for different sizes, 
activities and structures of the companies. 
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