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The impact of the strategic partner on financial performance and operational 
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Abstract 

This study aimed at illustrating and evaluating the impact of the strategic partner on the 

financial and the operational; performance and the investment attractiveness of the 

company, over the period of 2000 ς 2009. The goal of this study was verified through 

financial analysis by financial ratios ǘƘŀǘ ǊŜŀŎƘŜŘ άнл ratios for the data and the financial 

statements of the companies , the sample in question , that reached 6 companies , 

representing the entire companies community that were privatized through strategic 

partnership by the end of 2009 .  

¢ƘŜ ǎǘǳŘȅ ǿŀǎ ōŀǎŜŘ ƻƴ ǘƘǊŜŜ ƘȅǇƻǘƘŜǎŜǎΦ ¢Ŝǎǘ ά¢έ ǿŀǎ ǳǎŜŘ ǘƻ ǾŜǊƛŦȅ ǘƘŜ ǎǘŀǘƛǎǘƛŎŀƭ 

significance of the difference between the mean of the financial and operational 

performance indices and the investment attractiveness before the strategic partnership 

on one hand, and the mean for the same indices after the strategic partnership. In light 

of the statistical analysis, the first null hypothesis was rejected and the second   and 

third Null hypotheses were accepted. Thus, the study has concluded that there is an 

impact of the strategic partner on the financial performance strategy. It was shown that 

the number of financial performance indices that improved after the strategic 

partnership was Five ratios out of six. The study also concluded that the strategic 

ǇŀǊǘƴŜǊ ŘƛŘƴΩǘ ƘŀǾŜ ŀƴ ƛƳǇŀŎǘ ƻƴ ǘƘŜ ƻǇŜǊŀǘƛƻƴŀƭ ǇŜǊŦƻǊƳŀƴŎŜ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΣ ŀƴŘ ǘƘŜ 

number of the operational performance ratios that improved constituted only two out 

of eight ratiosΦ aƻǊŜƻǾŜǊΣ ǘƘŜ ǎǘǳŘȅ ŎƻƴŎƭǳŘŜŘ ǘƘŀǘ ǘƘŜ ǎǘǊŀǘŜƎƛŎ ǇŀǊǘƴŜǊ ŘƛŘƴΩǘ ƘŀǾŜ ŀƴ 

impact on investment attractiveness of the company, as the number of ratios that 

improved was only Three out of Six ratios.  

Finally, this study has recommended, through the conclusions that emerged, the need 

to study the capacity of the public sector to improve and develop financial and 

operational performance and investment attractiveness of the company before it was 

entirely or partially sold through strategic partnership.  
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3  .ЬнЊцϜ дϜϼмϸ ЬϹЛв                   4 . ϤϝЛуϡгЮϜ ев аϹϷϧЃгЮϜ ϣуϮϝϧжϜ

5 .ϣуЧуЧϳЮϜ ϤϝЛуϡгЮϜ                        6 . ϣϧϠϝϫЮϜ ϤϜϸнϮнгЮϜ дϜϼмϸ ЬϹЛв

7 .ЭвϝЛЮϜ ЬϝгЮϜ Ѐϒϼ дϜϼмϸ ЬϹЛв         8 . дмϿϷгЮϜ дϜϼмϸ ЬϹЛв
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5 .ϤϝвϹϷЮϜм ЙЯЃЮϜ ϼϝЛЂϒ БЂнϧв        6 . блЃЮϜ ϹϚϝК пЮϖ блЃЯЮ ϣКϾнгЮϜ ϰϝϠϼцϜ
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сϯуϦϜϽϧЂъϜ

ϣЪϜϽЇЮϜ ϹЛϠ 

 оϽ϶цϜ ϤϝлϯЮϜ ϣϡЃж

ЙуϡЮϜ ϣуЯгК ев ϢϹуУϧЃгЮϜ

 ϤϝЃЂϕвм ϤϝЪϽІ

27.85҈ ϸϜϽТϒм ϣуϠϽК

21.87% ϣЃЂϕгЮ 

сКϝгϧϮшϜ дϝгЏЮϜ

 ϤϝЃЂϕвм ϤϝЪϽІ

 ϸϜϽТϒм ϣуЯϳвм ϣуϠϽК

24.4%

0.00%55.40%
 ϸϜϽТϒм ϣуЯϳв ϤϝЪϽІ

44.6%
6

 ̭ϝϠϽлЪ ϣЪϽІ

ϹϠϼϜ ϣЗТϝϳв
1957200755.40%

25.80%65.60%8.6҈ ϸϜϽТϒ

3
 ФϜнЂцϜ ϣЪϽІ

ϣужϸϼцϜ ϢϽϳЮϜ
19962000100.00%

5

 бϮϝзв ϣЪϽІ

 ϤϝУЂнУЮϜ

ϣужϸϼцϜ

19532006100.00%

4
 ЀϝϦнϡЮϜ ϣЪϽІ

ϣуϠϽЛЮϜ
19562003

 ЙжϝЋв ϣЪϽІ

ϣужϸϼцϜ ϥзгЂъϜ

52.90%27.96% 26.88%

 ϤϝЃЂϕвм ϤϝЪϽІ

 ϸϜϽТϒм ϣуЯϳвм ϣуϠϽК

45.16%

49.50%

100.00%0.00%

0.00%100.00%0.00%

51.00% 2

 ϣЪϽІ

 ϤъϝЋϦшϜ

ϣужϸϼцϜ

19982000

50.28% 0.00%

 дϝгЏЮϜ ϣЃЂϕв

24.6҈ сКϝгϧϮъϜ

ϣЪϽЇЮϜ

119511998

 ϞнЯЂϓϠ ϝлϧЋϷЋ϶ ϥгϦ сϧЮϜ иыКϒ ϤϝЪϽЇЮϜ ев ϣЪϽІ ЭЫЮ ϿϮнв сЯт ϝгуТм

ϣуϯуϦϜϽϧЂшϜ ϣЪϜϽЇЮϜ: 

 

 

ϣужϸϼцϜ ϥзгЂшϜ ЙжϝЋв ϣЪϽІ: 

1951



21 
 

50

49.5

14011998

66.9

33.1

72.52.1

1.5

02022002

14.329.4

2010

17.18



22 
 

50

21.87

27.852009

 

1971

291971

1998

1996

4023012000

8812360.7



23 
 

290220008

72.5

27022002

3.57

11102005

11

51

1016.6

0.93

2010



24 
 

 

27112001

2627

52.9

11092003.0226

26 88

2010 



25 
 



26 
 

 :

.

 :

.



27 
 

 :

.

 

 .BOT2010



28 
 

 



29 
 

 

 

 



30 
 

 

¶ 

ü 



31 
 

 

¶ 

ü 

ü 



32 
 

ü 

ü 

ü 

2008 



33 
 

 

¶ 

ü 

 



34 
 

¶ 

ü 

ü 



35 
 

ü 

ü 

 

 

¶ 



36 
 

ü 

2008 

ü 

ü 



37 
 

 

ü 

2008 

ü 

 

ü 

 

ü 



38 
 

2007 

ü 

 

 

 

 

 

 

 



39 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



40 
 

1 1990

 



41 
 

2 1993 



42 
 

3 2002

 



43 
 

358

358



44 
 

243

67.9

10

.

 



45 
 

 


