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ABSTRACT
The Extent of Suitability of Accounting Profission For
e-Commerce Environment

Prof. Naem Dahmash Dr Thaher Shaher Al Qashi
Chairman, Dep. Of Acc. & Accounting Department
Finance

Amman Arab University Irbid National University

for Graduate Studies

The Study aimed at: -

1. Identifying the e-commerce environment.

2. Comparing both, traditional commerce and e-commerce
environments.

3. ldentifying, wither accounting policies fits e-commerce
environment

4. ldentifying problems that face accounting profession in dealing
with e-commerce environment.

5. Suggesting some recommendations to solve any problems that
face accounting profession in dealing with e-commerce
environment.

To achieve these objectives, the researcher reviewed and analyzed the previous
related studies.

The results of the study were: -

1. e-commerce did affect both accounting and auditing practices.

2. e-commerce works in a unique intangible environment and lacks
documentation.

3. Due to the unique environment of e-commerce and lack of
documentation, both accounting and auditing practices face the
following two main problems: -

e Lacking of procedures for recognizing e-commerce’s
revenue.
e Lacking of procedures for tax allocation.

4. Recent accounting theory fails to deal with e-commerce revenue
recognition.

5. We can deal with problems of revenue recognition and tax allocation
if we succeed to provide and develop technical and accounting
policies and procedures, which can provide security, reliability, and
assurance to the accounting information system output.

Finally, the researchers developed a new point for recognizing e-commerce
revenue, and called it “e-commerce revenue recognized as system transactions are

secured”, and that can be done if the following conditions are available:



e Transaction security “by developing a system that
connects company’s accounting information system with
its web site on the Internet, which includes policies and
procedures, which can provide security, reliability, and
assurance to the accounting information system output”.

e Assuring Security Process “by appointing an external
qualified authority who can audit the accounting policies
and procedures, which can provide security, reliability,
and assurance to the accounting information system
output”.
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