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ABSTRACT 
This study aimed to focus on the Joint American Canadian Project for Electronic 

Commerce Transactions Auditing and to determine the awareness of the Jordanian 

External Auditors of the articles of this project and if there are any obstacles against this 

awareness. 

To achieve the study goals, the Joint American Canadian Project was analyzed and a 

specialized questionnaire was put together to examine the awareness of the External 

Auditors of the project. The questionnaire was distributed on a sample of 160 External 

Auditors representing the community consisting of 484 Auditors. 

The study reached to several results, mainly:- 

The project added a developed technological dimension to the Accounting and Auditing 

Careers and showed the difficulty of committing to its articles by Foreign Auditing 

Bureaus around the world. It also revealed that most External Auditors in Jordan are not 

interested in Electronic Commerce and that those who were interested receive their 

information thru some specialized courses. 

Adding to this, the Project showed a remarkable awareness by the sample of its articles. 

However, there are some obstacles , mainly, the lack of documenting of the transactions 

of e-commerce, the danger accompanying the auditing of this new kind of commerce, the 

non-availability of any specialized courses or workshops about auditing e-commerce, the 

modernity of this kind of commerce in Jordan and the lack of experience of auditors to 

this kind of auditing. 
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 Organization Structure

 Location of the Business

 Distribution Channels

 Forms & Means of Sales

 Relationship with Partners & Customers
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 Payment Processes

 Tax Accounting & Payment

Exposure Draft, AICPA/CICA, 2002,P.1

Trust Services Principles & Criteria 

Exposure Draft, AICPA/CICA, 2002, Page 5

Principles

 (Security)

 (Availability)



18 

 

 (Processing Integrity)

 (Online Privacy)

 (Confidentiality)

 

Criteria

 (policies)

 (Communications)

 (Procedures)

 (Monitoring)

 

 (Policies)

- 

- 

-  

 (Communications)

- 

- 

- 

- 

-  

 (Procedures)

- 

- 

- 



19 

 

- 

- 

- 

-  

 (Monitoring)

- 

- 

- 



20 

 

 

59.0 85

23.6  

4.2  

4.2  

9.0 13

 144 

59

9



21 

 

 

  

144

10875

 

 



22 

 

 

JCPA 

CPA

 

 

JCPA

CPA



23 

 

% 

 

57

144 

 

  

  

 

Likert Scale



24 

 

 
  



25 

 

 
  

                                                



26 

 

 
  



27 

 

 

  

 
  



28 

 

  



29 

 

  

  



30 

 

  



31 

 

  

 



32 

 

  



33 

 

  

  



34 

 

 T-test

 
 

 

  T   T T  

T-testT

T

  (HO)T

T  (HO)T 

T(HO)

( H1) 

 



35 

 

 

  T T T  

T-testT

T

  (HO)T

T (HO)T 

T(HO)

 (H1)

 

  T T T  

T-testT

T

(HO)T

T  (HO)T

T(HO)

H



36 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



37 

 

  

  

  

  

  

  

 

  

 

 

 

 

 

 

 

 

 

 

 



38 

 

  

 

. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



39 

 

 

 

 

 

 

.

:

1. ARENS, A. A., Randal J. E & Mark S. B. (2005), “Auditing and Assurance 

Services”, (10
th
 Ed,). New Jersey: Pearson Education, Inc. Prentice Hall. 

2. Exposure Draft, AICPA/CICA, (2002) “Trust Services Principles and Criteria, 

Incorporating Systrust and Webtrust”, Version 1.0, American Institute of 

Certified Public Accountants, Inc. online available: (www.aicpa.org).  

3. International Seal Usage Guide,(2004), American Institute of Certified Public 

Accountants Inc., and Canadian Institute of Chartered Accountants, online 

available: (www.aicpa.org)  

4. Kenneth C.L & Traver C.G. (2001), “E-commerce”, USA: Eyewire.    

5. Turban, E., King, D., Lee, J.& Viehland, D., (2004), “Electronic Commerce A 

managerial Perspective”,New Jersey: Pearson Education, Inc., Upper Saddle 

River. 

 :المراجع الإلكترونية: ثالثاً

6. El-Dyasty, Mohamed M., (2004), "Accounting Profession and Web assurance 

Service", Paper No. 484282, online available: (www.ssrn.com). 

7. Gendron, Yves, and Michael Barrett (2002), “Professionalization in Action: 

Accountant’s Attempt at Building a Network of Support for the Webtrust E-

Commerce Seal of Assurance”, Paper No. 304879 online available: 

(www.ssrn.com). 

http://www.aicpa.org/
http://www.ssrn.com/
http://www.ssrn.com/


40 

 

8. Glover, Jonathan C., Yuji Ijiri, (2000), “Revenue Accounting in the Age of E-

Commerce: Exploring Its Conceptual and Analytical Frameworks”, Paper No. 

228163, online available: (www.ssrn.com).  

9. Pathak, Jagdish, (2002), “A Tale of Compatible Twins! Success of E-Commerce & 

Information Systems/ internal Auditors”, Paper No. 373761 online available: 

(www.ssrn.com).  

10. Pathak, Jagdish, (2003), “A Model for Audit Engagement Planning of E-

Commerce”, Paper No. 373763 online available: (www.ssrn.com).  

11. Pathak, Jagdish, (2006), “Empirical Assessment of Effective E-Commerce Audit 

Judgment”, Paper No. 977851, online available: (www.ssrn.com). 

12. Pathak, Jagdish, (2006), “Audit Resource Planning Success in B2B E-Commerce 

Engagement: An Empirical Assessment of Theorized Constructs, Manifest 

Variables Measurement and Second Order Factor Model”, Paper No. 899040, 

online available: (www.ssrn.com).  

 

http://www.ssrn.com/
http://www.ssrn.com/
http://www.ssrn.com/
http://www.ssrn.com/
http://www.ssrn.com/

