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ABSTRACT 
This study aimed to focus on the Joint American Canadian Project for Electronic 

Commerce Transactions Auditing and to determine the awareness of the Jordanian 

External Auditors of the articles of this project and if there are any obstacles against this 

awareness. 

To achieve the study goals, the Joint American Canadian Project was analyzed and a 

specialized questionnaire was put together to examine the awareness of the External 

Auditors of the project. The questionnaire was distributed on a sample of 160 External 

Auditors representing the community consisting of 484 Auditors. 

The study reached to several results, mainly:- 

The project added a developed technological dimension to the Accounting and Auditing 

Careers and showed the difficulty of committing to its articles by Foreign Auditing 

Bureaus around the world. It also revealed that most External Auditors in Jordan are not 

interested in Electronic Commerce and that those who were interested receive their 

information thru some specialized courses. 

Adding to this, the Project showed a remarkable awareness by the sample of its articles. 

However, there are some obstacles , mainly, the lack of documenting of the transactions 

of e-commerce, the danger accompanying the auditing of this new kind of commerce, the 

non-availability of any specialized courses or workshops about auditing e-commerce, the 

modernity of this kind of commerce in Jordan and the lack of experience of auditors to 

this kind of auditing. 
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 Organization Structure

 Location of the Business

 Distribution Channels

 Forms & Means of Sales

 Relationship with Partners & Customers
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 Payment Processes

 Tax Accounting & Payment

Exposure Draft, AICPA/CICA, 2002,P.1

Trust Services Principles & Criteria 

Exposure Draft, AICPA/CICA, 2002, Page 5
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